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2. KEINBEADA Y F25 L4
2.1 NBEA(£RESHRHEWHSR)®

NBEA (%, 1878 4EIZFANL 4% D % H # H K73 Business Education
Association (BEA) ZHEK L7 Z LIZHEF D . BV R A E ~DIERILH %
E & LTU=, 1892 4£1Z1X NEA (National Education Association) D —%#F
L 720 DBE (Department of Business Education) &&4MET IN/-, %
DEEEEITI 720 | 1895 4 NCTA?, 1897 4F ECTAY, 1922 4F SCTAM, NACTT'
IR EMNBRAL S LT AN, 1933 AFIZEFN R B VR AHE OISO 20
NCBEPIZEK STz, & D% 1946 AE1Z NCBE 1 NEA D &2 % AHE T & W)
L., UBEAM23BEAE L 1962 4FIZHIAL FR NBEA & 72 572",

NBEA [X 2N BHERNLORIED D D L)L, BEVXAHFICHED D E
K HMFREOHAEREER O 152G T, KO E TR RAEE OLENE
AR OB LEFTEDTZOICT +— T LB, TFRFEROTIT, B*
AHE DM, FEERBEOEREICIVMA TS, E/Rr e LTHE
H. Policy Statement (BRFHH) ZAEXLTEBY ., HHEDHX A FIVIZKRD
@9170

No.96 (2015) Diversity in Business Education

No.97 (2015) Business Education in Career Academies

No.98 (2016) The Role of Business Education in College and Career

Readiness
No.99 (2016) The Role of Business Education in STEM
No. 100 (2017) The Future of Professional Collaboration in Business

Education for Excellence

8 National Business Education Association.URL: www. nbea.org/H A&ZERIX. 1HKAELE
(EK%%%??%@W)F;*E/Zxﬁﬁ%A®rﬁ%%%J_OWTJH$%¥ﬁ§

At TRaEBEWwE] 25 4£95-100 H (P 2743 A) |

9 The National Commercial Teachers Association.

10 The Eastern Commercial Teachers Association

I The Southern Commercial Teachers Association.
The National Association of Commercial Teacher—-Training Institutions

The National Council for Business Education

12
13

14 The United Business Education Association

15 http://education. stateuniversity. com/pages/2270/National-Business—Education—
Association. html/

10 {HKAAE, HifETE 8, 95 H,

17 Policy Statement NO.60-95 £ TIZOWT, A EPRAHMBEOER LIFELEOXE, B
B ORE ., CREEMOERBROENT, DEEBE O - EBH., EpaERHiioE W&%
BEHEOEE, EZONFNPOENHLTELEOTEY, AR THD (KA. AiHBHES,
96-99) ,
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BRENTEDL LI, ZOHEKERANIERINATND, TNHEYRR
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EURAHEOM L. 29 LI-FA Y @#E (renaissance worker)
DERICEIRT 5, DD E TR AZEBWTHKINT 5720 O

8 [EHiOLL T OFEiklE, NBEA Website @ Business Education Standards MFRiRIZ &L 5,
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EREICFHEDIAEZR W, fon & Off U0 Bz ), F7ARE, HEEERE. B
WIHE, HEEER 70 & LIRS AR CTh - 723, T4 CIERAENE D3
ThHHETOEHE, Mo 77 v Mb, BRORIE R ERBAIND,

OREBFOEREEICEN TS B FoE B S 0B S 1,
FEEORENERE GICERZ BIET FRARA LGNS, AMOAREE L
T AEICHZEERICH D L B0, —fRICAAAETRE DO —EDFRITES
XN TRE L E VR AMRIEH N EETE 5, DL EOBEEE LR T
L DERR R Y ¥ 2T KON T, RENZBWTHATNE 720,

2.3 A)F1ZLEBRNE

NBEA W= 7% A MZkD L, FTid 11 HEHANFZEISNTWDY, fiERIC

AT, ATWVE U,

@O %% (Accounting)
SFHIE VR AFTETH Y | E VR AEHORARERERTHOT
HY, EVRRA EOBRIREEZITI DDA RARERE LT, [ETD
BEE - Bl - BBV OEBIIMATH D, OGO FRIBIEICHET )
Wb b3, HES L<ITHEZE OGO b EETOILERH D |
HARMITIE, MBEREZBEMR O L, TN ED L D ICE VR ATHE
52 OS5,

S HICHMMEEZ D HIC O T, EIKHEEREE, U X758, [

MR E B, BEEE, F—LU— 27 L ) —F— o FITENL
T ZeEnkwbngd, HEIZKROHEY,

19 AAREBEMFEFHERY A ~ http://www. kantei. go. jp/jp/singi/hatarakikata/
20 FOER - BT, FEEIC K D, BARFEZRFEMIIL, NBEA FIATT % A b The Business Teacher
Fducation Curriculum Guide & Program Standards (4th ed.2015) %/,
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- 22FH#% (Accounting profession)

- =ty (Financial reports)

- 23t A (Accounting applications)

« 25HRFE (Accounting Process)

« T — X FIH LR (Interpretation and Use of Data)
- ¥ESNESF (Compliance)

®@ v AyE (Business Law)

EYURA FIEEOMBIET S AT HE - HEZTR0E S, M

FIIsERNCITR 2 TIRET 2R, J@E . HEE & L ToxE
ARICTET, BTOAEMEICL>THAHLSND, 77— U EH
RS 2BUE T, & IZREE - #likds X OSMENC I 1T DB
DOWTOREREEDONELZBFET HZ LD RTHDH, NEE LTI
B PEME (intellectual property). Ik, faﬁ&%ﬁi@ PSP
T HLRECAREATHOEMEZ 75, HEITROE

- JLR#VES: (basics of the law)

< FeE - K - WEEVE (contract, sales, consumer law)

« fRFE LB L (agency and employment)

« 2f1#0%% (business organizations)

- FrfitE (property)

- BAMFRES, HHLRLTEGG], % (negotiable instruments, secured

transactions, bankruptcy).

« 2 2 —H#1E (computer law)

BB e = R L X — V5 (environmental law and energy regulation)

s FIFE{E (family law)

- \BE1EFE1E (wills and trusts)

@ F+ VU T7BA3 (Career Development)

BRI, x NOEE - B - =T - RIRISEEORAI 72
EIEAZANZAFEL TWDRT, HERSZE (B F2T48) OMEE &
IIARENCE 2> TEY | %0)7‘:&5%%@5#% IFSEVHIHEREO L DT
72, BRBERERF Y U T REBEIIHRE SN T ZENEHBTH D,
R CII A oA & 55 A 27N, TG OUE b AJEIZ DT HIEE
IR ~EDIN D KO BEIN D, ITFED 7 v — UL CIHGEREE) =
FFNEHAL L T D BUR DS AT 72 EER FAHE DO FEEE (career 1adder)
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TiE<, HEIZDED EE b o72F% ¥ U THT (career lattice) D%
RV EE INDH, NEE LTL, L0 Btz 372D o AHLEE -
RE/) « FREDOFEHM - 888, v U 7V EIRAZENE 72I35MNE TEIE D HIE
DOEGF, IEUVIREEME, B ANMBERIEK, ala=r—Ta VEET,
ML) 7R BB IBAFE. B COF v U 7TEMR L WGEE O E 2 BRAE L %
DORESIM L EAF LRSS ORR DO T2 D7 LTy & OAT A4 B
L. HRESHY LB ERR TIEDOE B ENnb 5, HE & L TFIROED,

- HOUERiE (self-awareness)

« Xy U THIE (career research)

- k¥ O (workplace expectations)

« X U THEWE (career strategy)

c DO ~OBITEPE (school to career transition)

« EJEFHE (lifelong learning)

@ z=Ia=4/— 3> (Communication)

PR ITEE TN DOEANDHEE - FEE - R E UTRIR - k5
Mo — B R B RALT A EEIEEN SV TV D, 29 L= hGRREH|
FEIE, K0 B BRI E AR AR D 2 RAVEE D 72 D D+ 53 7o F i
DIREICH D, HE L LTIIRO®EY,

s a3 o= — g R (foundations of communication)
cFEEM)a I a2 =4 —3T 3 (societal communication)

cfHEa I 2=/ —3 3 (workplace communication)

AR L2 2 =4 —3 3  (technological communication)

® F+% (Computation)

EVRAHEN Y 2T LAOMERGE (hallmark) 13 H % 38 OA M
SIZH Y, FERTR, HEE, EER. EHE. REZH, BE¥zxL LT
DN 2 R T DA RIRFMEN TH D, Z 2 TIEREDFHE A
EREICAT D 2 & 7200 TR VPR Z R U, 7 — 2 8T - ffR L |
BERREICHTE 282 BT, HEIZKROWY,
cFOEME (nathematical foundations)
 HOBR EESAE (number relationships and operation)
< B oERlE %L - % (patterns, functions and algebra)

« & (measurements)
- $EF E WER (statistics and probability)
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- fREfEHE~D ) (problem—solving applications)

® FEFLEAN4mE (Economics and Personal Finance)
T AV IRREITEEE - rEE - TR E UTEE A O AR 78R
DFERAL Y Lo TNDRFEBEICESNTEY | ThLRRKMIZE Y
AAYEFERBRICEEL G2 HHETHDH, ZORMHZROHE LT,
b tE, I, BB ApEME, T2 LS. RREEHIEE, I & FE 5.
L L FEARLE, i, ik, B, HEE L BUNFOKEIR E D
HAREZZSVEND D,
ITECIEFRIC, TEERE, IrE, &, A A ES, M- —
EADEEAN, 7 LYy M — FOERSE, 4T, rBR7Ze & OemiEE T
(financial literacy) ZBE KD %hé@rﬁ IhbH, TH LIk
BB L AR O 2ICH TE DA ZERTHZ EICL0,
RREEAAZ LB, 2R L. £ U 7 E TOMII~EE)HN
5, MFFOHEHEE LTX, ROEY,
- BIER 4y (allocation of resources)
« BRVEHIE (economic systems)
RRERRE L A 8T ¢ 7 (economic institutions and incentive)
- i & Afik& (markets and prices)
- T HE (market structure) Tl EE OAEMB-LM—E XD
IR ED LI REELHE X DO 0T 5
< AEPEVE (productivity) 5oy P MPED S E L, £ ARIBEARSS
FAr g, 7 v — 3k
« BUFFO&RE| (role of government)
« Ja— U O A (global economic concepts)
v 7 B REF O (B EMG I, aggregate supply and
aggregate demand)
FIEANEBRICET 2HE & LTIk
- EANDOEREIRE (personal decision maklng)
<AV A SR A (earning and reporting income)
c EVEH L YRR (managing finances and budgeting)
 BrE L BRE (saving and investing)
e =t RO (buying goods and services)
« $R1T & RS (banking and financial institutions)
7 LYy FOFIH (using credit)
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« JR7EH (protecting against risk)

¥ (Entrepreneurship)

T, BEVOXRADOEE b, FELLTILDL LTS E L F
EIZOWTEY KD, ZIUTEFEOEMMEDOm W R FEOIZ L A
Elx, MEENPORAELTELOTHLZ b, RAEENZONEIC
DNWTESZEIFTARTHD, TIVUTERETLLEETT T TR, BEN
MLWERTHIBEAIZE > THEBILRD Z ENZ, BETIISG
SRl =TT 4T, RV A L NEOMREEEY ., EL L IIRER
RIS URERIIICHA T D2 e b, j@hﬁﬁ& SNb,

fﬁf@ﬂ?% I, BT A o —y MR DEFREIEIC LY K
LB EZITTVDL T, HIEFHA R A ’%—Zé S IEHELT
fET 52 L, EVRAIEENCAHREFRFEROHEAZMBIT 22 &
T aTEONGROFR y M E YR AENTRIFSE, 2 Eio
WCTEET S, HA L LTIRO@EY
c ¥R LML (entrepreneurs and entrepreneurial
opportunity)

e v—47 47 (marketing) 72 (unique
characteristics) ZFHZN & HEMIZFHIT HEEDIAR, ¥
EDOTIZITHB W TR ZFE L, Bl UMER: LT 2 BB E

- #&F S (economics) RLZERFDEEFHEED 1= D OFEE FNik

- &l (finance) EZEFI| ’Z%fcifﬁiﬁlﬁ

+ &7l (accounting) =FFRCHKD HENERRE

« BREEPE (management) EEDOHEE - HH

« 7 — L8 (global markets) HE B K OSEE S
DR HT
< R (legal) FTAME - BUNHLHI - &2 R A mBRSE OIEHHI
- BV A{RE (business plans) fRIT A 77 & BAKRIAER

(ZRE

TH A (Information Technology)

MR ABRRESL T 0 — A S ZRAICEE L D05 D, 02D
TEORBIT 0 7T ~— « i - BEEEICRES TR, B
FETITEEMMB LOME AN THMLERA R FEMEIR & 72> T
BY, FMEABIORED BEZERO TE L L THEBMIEAI N T
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LBURN D D, ZO7) 1T MMM OEGL, EIRW2—FBE Tk
<, BEBNVAELE NS,

BEICBWNTIE, EVRADEEEEDNRIEEDT-DIZ, ED LD
WZIT ZFHEAL T DR E 22, 207, 1T HiFOES L
EBIT, B FaTARERIZET S IT FHORE, EOoXRICBITDH
IT OAMfE & 528 OB, APEMER LD D IT Z# B PR AL H /A
W OMNZEHT, Fia. B, JSH S 288/ OBR, AIEOE Zm L
SHDLH, HANE—ERAOBENENZRIE - BT 5., MEREN R E
A Fi-E 5, 1T OREBIZEE SR ASHICHIEZ>T HEIZIEN
STWNWD Z L OFEFk, M BEHES T 7 A N —7p EIEROZ IS
WT, FLEE VR AOfEE (catalyst) & L TOHKEEFS5S, HEE L
TIERDIEY
< IT OfEE~5 2 5% (impact on society)

« =R x7 (hardware) Hpk - &E - BIEEE
CTEHEB Y AT A EERESE Y 7 b (operating systems and
utilities)
« AJ1# (input technologies)
cAEMY 7 T (productivity software)
« WHA AT 47 (interactive media)
7 DORFRF - %3 (web development and design)
c THERME LA (information retrieval and synthesis)
« T—H R— 2 EHH|E (database management system)
« VAT DT EEREE (systems analysis and design)
cTu 7 I ELIEHY 7 MiA%E (programming and application
development)
cfHHREBE L Ry hU— 7 Ei% (telecommunications and networking
infrastructures)
c EWBTOFENIR LB (IT planning and acquisition)
B TS TANY—L ) R TEH (security, privacy and risk
management)
s fE L VERIRRE (ethical and legal issues)
s Hiffi S pE L FifE (technical support and training)
PEWmBTE B AfHE (IT and business functions)
- fEWREAT T+ V7 (IT career)
© EPBEE Y%A (International Business ; IB)
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A BROZ v —r VG 2 5 PO TH Y RO Z & & HEE
&I 5,
- —[EOBUR - BFIEITAMENC B 2 DA RR O A TRD D,
CEY) AR ==y g VIEBIRIC KD ERRE R AR R UET D,
< b - Bn - 1B - R - WBEE O 7 m — L B U R ABREE O PR A TR

DD,
- [EER R - REEH~—T T 4 T BRI SRR & B g
KT D,

- FEOIAFEBPLEEEE VR ADEEIZONTHES,

ERE PR ACEEL 52 HBIF L BV A F—AIlEOZNEN
MSEIL7=bDE LT, F2RANIHET D20, EfEICE » T
TIRELLSTWEDRH D, £ DT OBURRKRHE S (political economy) @

BT RDLLHLIERNPMMOFREEG &R L, IS HERLC
I LTW A ZHHT L ENEETH D,

BARBNII R e H 5 FENHE LI, ThR oL IcAED
HoDOHEFEII L, EOREEDRRICEEZ 52 20, IOV TIEMIC
THITE RN LmODH, HE L LTI, kOB,
cEHEE R ADORME (foundations of IB)

- [HEE Y ¢ ABEE (the global business environment)

CEBREY R AT 2 =4 — 3 (IB communication)

7T —NAE VR A &4 ET (global business ethics and
social responsibility)

< [EHEE Y 3 ATEE OIS (organizational structures for IB
activities)

- EHBEEE S (international trade)

- [ERSRE AP (international management)

Bt~ —47 17 (international marketing)

- EBE4 @t (international finance)

=P (Management)

BB 1T, KRk D B IR A ) RO RN ERAITIEM T D T2 DI ARENL AR,
RS S, MUEER, FMIEE TS 2 L2 U T, MR EIRZTEH T
HIMFEEZND, I 2Tl A FEE R A PR L oAb S, SRS TS
HEH, EARWE KR, 2OMAERR, BPH L=y FiHiHizon
THMEIES, STEARLEHEBRIIAMNEIRZ R KREEAHL T, M

B R
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HEE CBIT2ABEKE T — L2V —7 OEBEMZHM L T 0 | WA
T D IRVUTHBUEZ D OIS LT R E D R AT ¥ VA ZR R D
BB, HERE T2 KM TR D@D,

C ARCFEARNEICEHRT L -OICLE R LY E WLV DEES
(thinking skills)

- A HOMFRIC I T DA T 5 BENTIE U 7o Gk 7w 8

< 7 — SV B DS a2 B AL D SRV OO BRAE

FHEA E L TEIRDEY

- W PEHEEE (management functions)

- EHEFEEG (management theories)

« B R AHH: (business organization)

- B NEPREBE (personal management skills)

- Lt EAE (ethics and social responsibility)

- ANZEPREHR (human resource management)

- L& 5718 77 (organized labor)

c TG RAE P (technology and information management)

« FESESHT (industry analysis)

- % EERE (financial decision making)

- HEEP (operations management)

- ZJu—/N)LEY (global perspective)

@ A - B (Marketing)

HEEHEDORERSEEZ M-I 72Dilc, |- b — XA Z2 R Mt3 5 mEe
BEREZ BT 5, ~— 77 1 ¥ ZIIFIE Ukt 2 5o 8 7o 2R &t
SIS URET 5. &) BIZRBREE AR T 5, £ 9 LT Ly R
IZBWTH, MHEFEICESS] EWIHFRANTED 520,

BRI BIZRO#E Y

=T 4 T EAE (foundations of marketing)

- WHHEH & ZD1TE) (consumers and their behavior)

- #AHYBE[N (external factors)

=TT 4 T EFZOMAE DY (marketing mix)

- T (marketing research)

«v—277 47 FH (marketing plan)

PLEANBEA DB Y F=2F AREH TH D, TN TITRFEIZBW T, DDE

DHBATHEHER Y F 2T %KL, BLELTWNEZN,
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3. HLAEDBRITAV X125 LEDHEKER
3.1 BITOFEBEHEEER (FH21E3 AER)
BATO®ME A FEBREEE (393 3. LTFD 20 BHE OGRS
TW5,
(GERERRLE) Te o 2 Al
AR E) Te U RAEEK]
O ~—rT4 7% BFH)
(~—07 4 7] TRadmbade) TRE & Mo et
@ vURARELSE GFRH)
(B R ARG TR ARFICH ] TRETESE) & 4]
@ =&t GEH)
(a0 TWBSE 1) TMBSEHT ) TRMMER) TEHSE)
@ vUxA{FHaoE GFA)
MR | Te o x 2@ TEFRls) e 72 307
eV x AEREHE T8V AFEE)
OSHBEE) TREEE TREENE ]
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